“The Times They Are a Changin” [Bob Dylan]

If you have this album, you're probably an old geezer like
me. Or maybe you're just a Dylan fan. But we all recognize
that times do ‘change’ and that these changes have an
important influence on our personal and professional
lives. Many of us remember the pre-internet era and that
first computer with 40 MB of space that we couldn’t
possibly fill up. Indeed, our society revolves around inno-
vation, technology, and leading the way into the future.
So why, then, did it take me so long to set up a Facebook
page, or join a Blog, and yes (dare | say), learn how to
‘Tweet’? Maybe, like an old South Dakota farmer once
said, “I've seen a lot of changes in my life and have re-
sisted every one”. But that’s not true. I've always em-
braced change and the challenge of learning something
new. By now, many of you will recognize that this is not
about me, it’s about us - the baby boomers and genera-
tion X’ers — who find ourselves in the whirlwind of social media and networking—
wondering what this is all about. Just ask any undergraduate or graduate student how
frequently they read a newspaper or when they last visited the library on campus, and
you will quickly realize what | mean. Intoday’s world, young people don't have to search
for the news --- it finds them. And our professional society is not immune to these
changes. Young professionals are now accustomed to (and expect to) obtain and dis-
tribute information in ways congruent with the times. Fred Jansen (Southern Division
President-elect) recently passed along an article about Socialnomics” that contained
some interesting statistics; here are just a few.

1. By 2010 Gen Y will outnumber Baby Boomers. ...96% of them have joined a social
network

2. 1 out of & couples married in the U.S. last year met via social media

3. Years to reach 50 millions users: Radio (38 Years), TV (13 Years), Internet(4
Years), iPod (3 Years)...Facebook added 100 million users in less than 9 months. ..
iPhone applications hit 1 billion in 9 months.

4. 1in 6 higher education students are enrolled in online curriculum Generation Y and Z
consider e-mail passé...In 2009 Boston College stopped distributing e-mail ad-



